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1 Understand and be able to explain the importance and effects of Leisure and Recreation Industry Management to

society and economy.

2 Use principles of Leisure and Recreation Industry Management to evaluate a product or system and propose a

feasible method for validation.
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ind of balance of life and is chosen for developing personal or social relation. Students will

be directed to understand the positive function of recreational activities through education and explanation of materials in
addition. Students are expected to have a whole understanding of this field through professional discussion and analysis that
well also help them after they start their career.
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Sheng Rong Ou(2007), Leisure and Recreation Industry Management, Taipel, future culture
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